





























AOPA & GAMA
ANNOUNCE
GA TEAM 2000,

AN INDUSTRY-WIDE PROGRAM FOR
GENERAL AVIATION REVITALIZATION

The General Aviation Manufacturers As-
sociation (GAMA) and the Aircraft Own-
ers and Pilots Association (AOPA) an-
nounced March 26, the foundation of a na-
tional, industry-wide program for revital-
ization of the pilot population.

In a joint announcement at the 1996 FAA
General Aviation Forecast Conference,
AOPA and GAMA invited all general avia-
tion businesses, associations and organiza-
tions to join in a new industry alliance for
attracting new pilots.

“The industry must come together in a
new and innovative effort, capitalizing on
this unique moment following liability re-
form and the increasing production of light
aircraft,” said GAMA president Edward W.
Stimpson.

"General aviation’s future depends on re-
turning to at least 1000,000 student starts a
year,” commented AOPA president Phil
Boyer. “Renewing the pipeline of new pi-
lots is the keystone on which all other in-
dustry revitalization needs will hinge.,”

Differing from previous efforts, GA
TEAM 2000 will design programs targeted
according to research completed by
GAMA'’s Piston-Engine Aircraft Revitaliza-
tion Committee (PEARC) in 1995 and stra-
tegic planning by AOPA earlier that same
year. Preparatory activities in 1996 will be
conducted by founding members, recuited
this spring from among industry manufac-
turers, associations, aviation businesses,
publishers, flight schools and FBOs. GAMA
president Edward W. Stimpson will serve
as chairman of GA TEAM 2000.

Programs will be launched early in 1997
to relight the public’s interest in flying. GA
TEAM 2000 will encourage the coordina-
tion of existing and new manufacturer and
association programs in an unprecedented
industry-wide promotional synergy. GA
TEAM 2000 efforts will be targeted through
delivery systems outside the aviation com-
munity focused on highly targeted group
of over one million individuals identified
byresearch as the industry’s best prospects.

The organization, to be incorporated this
spring, will first complete and inventory of
past promotional programs and research,
and will select an outside agency to design
new marketing and advertising programs
by this fall.

Marketing and awareness programs will
differ from past efforts in a number of ways.

"By design, GA TEAM 2000 will develop
communications targeted to a precise au-
dience of about one American in 250, said
GAMA's’s Stimpson. “Our success will be
in the use of our research for the careful
selection of media and communications
techniques to reach a narrow, targeted au-
dience efficiently.”

GA TEAM 2000 will encourage unique

and independent efforts by others while en-
couraging synergy among the marketing
and promotional programs of all industry
stakeholders. Overall program themes will
be presented to a GA TEAM 2000 Found-
ing Board this fall for approval and imple-
mentation, Initial funding will be raised by
the Founding Board and by appeals to all
concerned about the future of general avia-
tion in America. Staff and facilities during
1996 will be donated by AOPA and GAMA.

New Synergies Among All Players,

All Programs

GA TEAM 2000 will seek new synergies
among numerous promotional programs of
the various associations, manufacturers and
interest groups, The goal of GA TEAM 2000
is to encourage the linking of individual
outreach efforts with overall industry
themes, this achieving critical mass of a
successful, effective message to the public.

“For instance, previous industry cam-
paigns attracted a large number of respon-
dents who by age, income or other factor
were not immediate flight training pros-
pects”, noted AOPA president Phil Boyer.
“In the case of young people, for instance,
what was an unqualified lead in previous
industry programs would now be redi-
rected to other campaigns like the very
worthwhile and successful EAA Young
Eagles program.”

All Segments of General Aviation

Invited to Join In

Although GAMA and AOPA partnered
to develop and announce the GA TEAM
2000 concept, GA TEAM 2000 will involve
the entire aviation community.

"GA TEAM 2000 cannot be a partnership
of just two associations or the province of a
limited group of industry insiders. Every-
one in general aviation must put parochial
interests aside, move beyond petty competi-
tive interests and, this time, get the job
done,” said AOPA president Boyer. “"With
a new era of revitalization at hand, a new
spirit of cooperafion and synergy, and the
right targeting concept, it’s time for the en-
tire general aviation would to be in on the
ground floor of GA TEAM 2000,” said
Stimpson.

AOPA OBTAINS
COMMENT EXTENSION
ON LYCOMING AD; FOIA
REQUEST YIELDS LITTLE
SUPPORTING EVIDENCE

FAAhas granted AOPA’s request for a 60
day extension of the comment period on the
Notice of Proposed Rulemaking 94-ANE-
44, which covers inspection—and possible
replacement—of crankshafts in some 46,000
Textron Lycoming engines. The extension
will begin after official notification in the
Federal Register in early April.

The proposed AD would require initial
and repetitive inspection of crankshafts in
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0-235, 0-290, 0-320 and 0-360 series
Lycomings with fixed-pitch propellers. It
would require replacement within five
years of all crankshafts with inner diameter
corrosion pits.

AQOPA filed a Freedom of Information re-
quest for all supporting documentation
January 11 saying that the NPRM offered
little technical supporting data.

“FAA cites one accident and 10 service
difficulty reports in the NPRM, yet inter-
nal FAA documentation provided to date
shows only five service reports,” said Doug
Macnair, AOPA Director of Aviation Stan-
dards. “The material FAA has supplied so
far doesn’t provide any detail on the re-
ports, nor does it begin to support this
sweeping AD. “

Macnair said the one accident cited in-
volved a 1993 in-flight crankshaft failure on
a Lycoming 0-320-D3G in England. The
engine had a history of prop strikes and had
been in service more than 4,000 hours,
nearly 2,000 hours since its last overhaul.

AOQOPA also took issue with FAA’s cost es-
timates for complying with the AD. FAA
said only 10% of the engines would require
new crankshafts and that total cost to U.S.
aircraft owners would be $42 million.

AOPA said FAA had underestimated la-
bor costs and hadn’t included other costs
associated with replacing a crankshaft. FAA
also considered the cost of just one inspec-
tion, not the repetitive inspections required
by the AD.

While Macnair said a conservative esti-
mate put the true cost of complying with
the AD at over $1 billion one major engine
overhauler estimated the cost at over $2 bil-
lion!

Comments (which must be forwarded in
triplicate) should be addressed to the FAA
New England Region, Assistant Chief
Counsel, Attention: Rules Docket No. 94-
ANE-44, 12 New England Executive Park,
Burlington, Massachusetts 01803.

AOPA members can submit their official
comments to the FAA Docket through
AOPA ONLINE. Comments should be ad-
dressed to “AOPA Regulatory Comments,”
CompuServe address 102475,1613. Internet
users may use the address
102475.1613@compuserve.com. AOPA will
forward the comments to the FAA Docket.

A copy of the proposed AD is available
on AOPA ONLINE on CompuServe. Con-
sult “Library 16 - Active Rulemaking” in the
AOPA ONLINE Forum library for “NPRM:
Textron Lycoming” (94ANE44.txt).

The AD is also available through AvFax,
AQOPA’s fax-on-demand service. Call 1-800
GO-AVFAX (1-800-462-8329) and select
document 5526.



1996 INTERNATIONAL AVIATION ART CONTEST WINNERS

| INTERNATIENAL S

| AVIATION i

The North Dakota Aeronautics Commis-
sion participated in the 1996 International
Aviation Art Contest held in cooperation
with the Federation Aeronautique
Internationale. This year’s theme of the con-
test was “Airfield”. The first place winners
were forwarded on to national competition.
This year’s winners were:
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Category I - Ages 6-9
1st Place Casey Lee Schuler
Bismarck, ND
(left column, top photo)
2nd Place  Jessica Weninger
Bismarck ND
(left column, middle photo)

3rd Place  Sage Diede
Watford City, ND

(left column, bottom photo)

Category II - Ages 10 - 13
1st Place Eric Price

Bismarck, ND

(middle column, top photo)
2nd Place  Lisa Kjorstad
Williston, ND
(middle column, middle
photo)
3rd Place Elizabeth Glovatsky
Williston, ND
(middle column, bottom photo)
Honorable Mention - Robert Muth, Reeder,
ND Honorable Mention - Sarah Berger, Bis-
marck ND

Category III - Ages 14-17

1st Place Matt Heyde

Manvel, ND

(right column, top photo)

Jason Cook

Menoken, ND

(right column, bottom photo)
The posters, as shown in photo, were dis-

played March 3-6, 1996 at the Radisson Inn,

Bismarck, during the annual Upper Mid-

west Aviation Symposium.

2nd Place
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